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5-2-66 UNDERSTANDING IS GOAL OF
FORESTRY-BUSINESS MEETING
The second Montana Hood Products Marketing Conference, May 12, -will seek 
to define and correct information lags between Montana mill owners and their 
intermediary sales personnel, according to Kent T. Adair, University of Montana 
forestry professor and conference chairman.
Mr. Adair explained that since only two mills in the state have their own 
sales staff, often there is little or no contact between the small mills and the 
middle man sales representative. The conference is designed to discuss this 
problem of supply and demand at the mill level, middleman level and consumer level. 
There will be three panels of businessmen, with a UM faculty member as moderator, 
to discuss the problems.
The conference will allow the owners and managers of small mills to meet 
with their market intermediaries and also will provide the UM forestry school 
with ideas as to what could be done to alleviate any information lag between 
various people in the marketing process, according to Mr. Adair.
Nearly 4o people are expected to attend the conference which will be held 
on the UM campus. The conference is being jointly sponsored by the UM schools 
of Forestry and Business.
The theme for the one-day meeting is "Progress Through Coordinated Marketing." 
Registration will be from 8 to 8:30 a.m. in the Territorial Rooms of the UM Lodge, 
and the meetings will be from 9 a.m. to k  p.m.
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